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Rome is My Runway is back at the Rome Fashion Week. After a path of growth through various projects, 
twelve brands originally launched by Altaroma have been selected to present their collections on the catwalk. 
For many of them, this is actually the very first time they have this kind of opportunity. The collective 
fashion shows will take place at the end of each day, with four brands presenting novelties in Italian fashion 
and the latest techniques and technologies applied to fashion. 

“Rome Is My Runway was created to promote and give visibility to brands that are just starting on the 
catwalk - explains Adriano Franchi, General Manager of Altaroma - and, like all of our projects, it facilitates 
the process of growth of each brand category with a tailor-made approach. Altaroma provides young 
designers with different tools, which change depending on the target: from Showcase to collective shows, 
through training programmes, exhibitions and individual fashion shows. They all start by participating in the 
various projects - he concludes - and then they move on to Florence, Milan and fashion weeks all over the 
world.” 

You will find the freshest and most genuine Italian craftsmanship in the collections of Francesca Cottone, 
Gams Note, John Zucca and the Silted Company, which will be on the catwalk on 2 February. They will be 
followed on 3 February by Cru_le, Eticlò, Francesca Marchisio and Homie. The last day, 4 February, will be 
dedicated to Annagiulia Firenze, Maria Sapio, Orequo and Sartoria 74. 

ANNAGIULIA FIRENZE 
ANNAGIULIA FIRENZE is a family business run by a team of women - sisters - with a family background 
of tailoring and craftsmanship since 1947. In 2016 they created ANNAGIULIA FIRENZE, choosing as core 
values a timeless femininity, a silhouette inspired by the world of lingerie and the use of fine Italian fabrics. 
The brand uses elegant plain or printed silk from Como and velvet from Veneto, Scotland, soft mohair and 
the ever-present Italian and French lace, a must-have for the brand. Everything is entirely handmade near 
Florence, and in the atelier in the heart of Rome. Thanks to the latter, the brand meets Italian and foreign 
customers on a daily basis, creating for them true Made to Order products, also collaborating with stylists 
and costume designers from the worlds of cinema and theatre. 
www.annagiuliafirenze.com 

CRU_LE 
CRU LE, a sustainable and innovative brand, was created out of love for a garment and the desire to revive 
this feeling in the wearer. Quality and made-in-Italy production are at the core of the brand's identity, which 
is rooted in a circular business model that combines versatile and modular design with sustainable and 
recycled raw materials. 
https://www.cru-le.com/ 
 
ETICLÒ 
Désirée Madonna is the founder and artistic director of Eticlò. Founded after numerous experiences in 
different regions of the world, the brand is the result of a reflection on how to develop a healthy and 
responsible alternative in the textile sector. In fact, the textile industry is the second most polluting industry 
in the world. Eticlò (from "ethical closet") makes responsible and stylish collections that use only natural and 
organic fabrics that are strictly made in Italy. Essential garments of the highest quality in terms of design and 
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materials, a clean and refined style that embodies one of the most important guidelines of the brand: the 
durability of the collections. 
www.eticlo.com 

FRANCESCA COTTONE 
FRANCESCA COTTONE's collections are elegant, with a nostalgic feel and an eye on the past. A constant 
contemporary influence characterizes its well-structured, beautifully tailored garments, in which textile 
contrasts and colour palettes combine with a minimalist design. The core of the collections is the BLAZER, 
which includes coats, dresses and suits. One of the brand's strengths is that all production is in-house. In 
addition to sample development and production, each garment of the brand can be tailor-made for the 
customer.  
www.francescacottone.it  

FRANCESCA MARCHISIO 
Francesca Marchisio is an Italian designer who owns an atelier in Reggio Emilia. Since 2004 she has worked 
as a fashion consultant for several companies. In 2018 she launched her eponymous brand with the aim of 
transforming what is functional into an object of design and reversible models into timeless objects. All 
materials are made in Italy, and the collections are distributed in luxury boutiques and international 
department stores. The designer combines the emotion of fashion with the industrial design method to create 
authentic garments. She actively engages in the promotion of sustainability by selecting raw materials, local 
suppliers and by repurposing waste material with her "Waste Couture" capsule. 
www.francescamarchisio.it 
 
GAMS NOTE 
The main goal of Gams Note is to be able to define itself as an ethical brand in all its aspects. This is why the 
garments are all made by Italian craftsmen in compliance with labour protection regulations. The fabrics 
used by the brand come from scraps of textile companies, with ReLiveTex certification which guarantees 
their quality and circularity, for an ecological and sustainable choice. The aim of Gams Note is to raise 
awareness of social issues such as inclusion by creating campaigns and social media content aimed at 
representing minorities, especially the LGBTQ+ community. The main inspiration for the garments comes 
from extensive research and deconstruction of men's uniforms, especially for scouting and outdoor wear. The 
brand's vision is to create an 'educated uniform' that reveals the brand's core aesthetic values and ethical 
principles. 
https://www.instagram.com/gamsnote/ 

 
HOMIE 
Homie, i.e. "Homeboy", a trusted friend who reminds you of your home. It is from here – home – that the 
idea of the young Italian brand HOMIE originated, thanks to the creative and innovative spirit of Marco 
Bortoli. In 2019, he created a women's prêt-à-porter line based on a strong passion for fashion and the 
historical Italian sartorial tradition. Always keeping an eye on the latest trends, while keeping his own 
identity alive, the designer relies on minimal lines and an unfailing attention to detail, aiming to offer a 
product that is refined in a variety of ways. In addition to a sophisticated aesthetic vision, what differentiates 
the brand is the careful choice of fabrics and details. HOMIE has thus become a point of reference for 
women, allowing them to better communicate their personality and emotions. A fusion between the past and 
the urban world, capable of reinterpreting timeless techniques and styles, through influences from the world 
of art, design and international culture. 
www.hom-ie.com 
 
JOHN ZUCCA 
John Zucca Cheng (Chia-hung Cheng) is an emerging designer from Taiwan's fashion scene. John won the 
first prize of the 2008 Taiwan Fashion Design Award in Taipei and collaborated with the Museum of 
Contemporary Art in Taipei. After moving to Milan in 2014, he became fascinated with Italian culture and 
style.  His experience in the fashion industry spans from Asia to Europe. After participating in an 
international fashion competition, his works appeared on Vogue Italia.  The inspiration that guides him to 
create his collections comes from deconstructivism. The result is a futuristic imagery in which people are 
free from patriarchy, stereotypes, mainstream, gender and culture, with silhouettes that are imperfect and 
unique. 

http://www.francescamarchisio.it


 
MARIA SAPIO 
In Maria Sapio's designs, geometric rigour and organic softness coexist in harmony, making the extreme 
complexity of the atelier linear and simple. The textures tell elegant and contemporary tales for women who 
have "the same strong and fragile spirit as flowers growing on rocks". Each garment is a true work of art, 
created with new-generation sustainable yarns and through a complex production process that combines 
hand-knitted and crocheted knitwear with knits made with electronic machines. Wearing Maria Sapio's 
creations means entering the world of knitwear with dreamy eyes, to be able to catch a glimpse of its magic 
and mystery. 
www.mariasapio.it  
 
OREQUO 
The founders of OREQUO are Marco Buoncristiano, who has always been attracted by the forms of the 
fashion world, and Francesca Fanti, a lover of art and literature. Attracted by the fabrics and their 
composition, the two have decided to work with top-quality materials such as silk and cashmere to create 
made-in-Italy products in collaboration with highly specialized partners. Their ambition is to create items 
that can arouse emotion, that speak of their history and of the history of their wearers, and that can thus 
retain an infinite value. 
https://orequo.com/ 

SARTORIA 74 
Sartoria 74 is an atelier founded in Giugliano, on the outskirts of Naples, by Francesca Ciccarelli, a young, 
bold entrepreneur, inspired by the Neapolitan sartorial tradition that has conquered the world. Precious 
fabrics, stylistic research, imagination, creativity, far-sightedness, but also the courage to take on new market 
challenges led Francesca to make the leap into prêt-à-porter. Needles, threads, coloured balls and irregular 
islands formed by iridescent fabrics, the flavour of the ateliers of the past, the tradition and know-how of an 
ancient craft combine for unique creations that meet the taste of haute couture to become fantastic dresses. 
www.sartoria74.com 

The SILTED COMPANY 
The SILTED COMPANY is the brainchild of Nicola Boccia and Riccardo Minoccheri, long-time friends 
with a shared passion for surfing, the main inspiration for their collections. Over time, the brand has 
developed into a true collective of creatives, designers, artists and photographers who share a passion for the 
world of surfing and a love of nature and waves. In the new FW22 collection, the adventurous life of the 
surfer "defies" the elegant balance of traditional Italian tailoring. Its line is somewhere between the ocean 
wind and the comfort of the city. The garments embody a continuous connection between beauty and risk, 
between precision and risk, between millimetric control and freedom. 
https://www.thesiltedcompany.com/ 

For more information: presspr@altaroma.it


