
 

SHOWCASE PRESENTS THE FUTURE OF FASHION 
NINTH EDITION FOR SEVENTY-NINE BRANDS OF INDEPENDENT ITALIAN FASHION 

02 - 04 FEBRUARY 2022 
BASILICA AEMILIA  
Cinecittà Studios 

via Vincenzo Lamaro, 30 

A unique and completely free opportunity for emerging Italian fashion talents and their collections. 
This is Showcase, Altaroma’s flagship project. For nine editions, this initiative has allowed the new 
generation of Italian designers to meet industry professionals, the press and buyers from all over the 
world, both in person and remotely, thanks to the Altaroma Digital Runway platform (https://
digitalrunway.altaroma.it/it/). This year also marks the introduction of the new Altaroma app, which 
can be downloaded from the app store of every mobile operating system. 

A dive into the fashion of the future in the Basilica Aemilia. From 2 to 4 February, the impressive 
venue of the Ancient Rome set in the Cinecittà Studios will host seventy-nine brands, selected 
among the best examples of new Italian craftsmanship. The list includes: 3DICI, Aelle, Annagiulia 
Firenze, Arianna Di Maio, Bav Tailor, Beltepà, Benevierre, Casa Preti, CDC_Studio, Edoardo 
Gallorini, Eticlò, Flavia Valentini, Francesca Cottone, Francesca Marchisio, Frida-Kiza, Gams 
Note, Giovanna Nicolai, Gretel Z., Homie, Italo Marsiglia, John Zucca, Lorenzo Seghezzi, Maria 
Sapio, Marinella Piccinno, Muusa, Of Handmade, Orequo, Sartoria 74, Scilé, Silence Please, The 
Silted Company, Valentina Poltronieri, Yekaterina Ivankova, Zerobarracento for clothing; 
Alessandra Balbi, Alfio Bruschi, ID.Eight, Maiorano, My Chalom, Piferi, Traffico for footwear; 
Adelaide C., Āim/Handmade in Italy, Asiana, BGBL - Bouncing Bags, Carlottambra, De Couture, 
Femea Milano, FRP Collection, Lara Bellini, Lucrezia Kauffmann, Luhdo, MAG, Marco Trevisan, 
Michele Chiocciolini, MM33, Ninael Roma, Noesi, The Guitar Bag, Vanessa Saroni for leather 
goods; 107 Gioielli, Blasted Skin, Carlotta Scarabeo, Delve Artisanal Jewelry Art, Giulia Barela, 
Inværso, Largentaria, Lunante, Manùfatto, Midorj, Niccolò Pasqualetti, One Million Jewels, 
Sabrina Formica, Vu Elle Jewels for jewellery and accessories; and Alldaylong, Lovissima, 
Mermazing for beachwear. 

This exceptional showcase for young designers and independent brands is organized by Altaroma 
and promoted by the Chamber of Commerce of Rome and the Region of Lazio. It is also supported 
by the Italian Trade Agency and by the Ministry of Foreign Affairs and International Cooperation. 
Showcase will be visible live on Altaroma’s platform and on its app, making it possible to connect 
at any time. All registered users, including fashion professionals, designers, buyers, journalists, etc., 
will have access to the reserved area of the portal. There, they will be able to not only follow all the 
events, but also to interact with, interview and schedule meetings with the designers to explore new 
business opportunities. This will be possible even after the end of the event, namely until June 
2022. 
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“Showcase is an important initiative that Altaroma has developed in order to strengthen its role as a 
hub for emerging and independent brands that need attention and visibility - explains Altaroma’s 
General Manager, Adriano Franchi - For this reason, the physical experience remains the best way 
to present the contents that industry professionals expect and need. Furthermore, broadcasting live 
is an opportunity and a valuable tool for our designers, because not only do we act as a bridge with 
major players, but we also provide unique opportunities to approach the most strategic markets and 
to create partnerships between different brands. This is why we have also strengthened our digital 
services, in order to give more tools to those who follow us from Italy and abroad - he concludes - 
mainly buyers and the press, to help them discover and evaluate our brands.” 

 

For more information: presspr@altaroma.it


