
THE ROME FASHION WEEK IS BACK IN THE CINECITTÀ STUDIOS 
THE ICONIC STUDIO NO. 5 WILL HOST THE FASHION SHOWS AND THE DESIGNERS OF THE FUTURE 

 02 - 04 FEBRUARY 2022 
Cinecittà Studios 

via Vincenzo Lamaro, 30 
 
Roma Caput Mundi, Rome the centre of new and independent fashion. Because Rome is the hub of 
young talents, emerging brands and innovative players. Rome stands for the Rome Fashion Week, 
the event that best embodies the values of recovery and the prospects for evolution of a city abuzz 
with fashion. Organized and promoted by Altaroma, the Rome Fashion Week opens the doors of 
Cinecittà Studio no. 5, the iconic studio of the great director Federico Fellini. From 2 to 4 February, 
Cinecittà will host three intense days of forums, fashion shows, exhibitions and the Showcase 
project, the initiative dedicated to emerging and independent Italian designers who are making their 
first experiences in the fashion biz. 

Access to this edition is still restricted to professionals only - including buyers and the press - to 
comply with COVID-19 safety measures. Around 100 designers representing the new generation of 
Italian fashion will participate both live and digitally, thanks to the Altaroma Digital Runway 
platform (https://digitalrunway.altaroma.it/it/) and the new Altaroma App, which will make it 
possible to follow all the events remotely from anywhere in the world. 

“Altaroma remains one of the most important fashion events and, once again, we want to send out a 
positive message - says Silvia Venturini Fendi, President of Altaroma - The pandemic is not over 
yet and we are aware of the problems encountered by many Italian companies. But we remain 
confident and continue to provide our support in order to give an opportunity to all those who are 
starting out in fashion. For the designers we support, Altaroma acts as a development and 
internationalization channel. If we can do so, it is thanks to the support of our partners, in particular 
the Chamber of Commerce of Rome and the Region of the Lazio, as well as of the Italian Trade 
Agency and the Ministry of Foreign Affairs and International Cooperation.” 

The calendar opens with the Fashion Talks organized in collaboration with the 24Ore Business 
School. For this season, the title of the forums will be “The Future is Woman”. Representatives of 
several institutions, guests from the world of finance and start-up entrepreneurs will talk about 
inclusion and the gender gap in concrete scenarios. 

Through the digital platform, now also available as an app for tablets and smartphones and 
compatible with all operating systems, it will be possible to follow all the events online. At the same 
time, fashion professionals will have access to a reserved area, where they will be able to meet and 
interact with designers even after the end of the event, until the end of June 2022. 

Fashion turns into cinema once again, with fashion shows and live broadcasts from the iconic 
Studio no. 5, where Federico Fellini shot his most famous films. The venue will host the fashion 
shows of Alberto Audenino, Edoardo Gallorini, Muusa, Simon Cracker, Casa Preti, Gaiofatto, 
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Italian Family, Gretel Z., as well as the three “Rome is my Runway” collective shows, in which 
twelve brands will present their new collections for the coming season. 

But there is more. Starting from 2 February, the area of the Basilica Aemilia, the famous Ancient 
Rome set, will host Showcase. 79 brands, divided into three days, will exhibit their collections in 
person, and simultaneously on the digital platform. The participants have been scouted and 
accurately selected among brands, designers and start-ups engaged in sustainable, ethical and 
innovative projects. 

In the apse of the Basilica, it will also be possible to visit the exhibition “Startup Fashion 
Academy”. The exhibition will present the projects of the students attending the business school for 
young designers from fashion academies sponsored by Lazio Innova in collaboration with 
Altaroma. 

The calendar also includes screenings of the Fashion Film Festival Milano Digital Awards, on 2 and 
4 February in the Sala Fellini at the Cinecittà Studios and on Altaroma Digital Runway. Together 
with the Digital Media Fest on 3 February, it will be an opportunity to discover the world of fashion 
film-making. The platform will also stream a video from the Istituto Europeo di Design; a 
documentary on the workshop held in Rome with the students of the 3-year BA Programme in 
Fashion Design at NABA - Nuova Accademia di Belle Arti; and a video from RUFA - Rome 
University of Fine Arts, which participates for the first time in the Rome Fashion Week. RUFA will 
present an original video featuring several leading fashion players who share their considerations, 
experiences and issues related to the need to foster an integral ecology approach to the fashion 
system. This important focus on training will close on 4 February with a fashion show in Studio no. 
5 by the students of the Accademia Italiana di Roma. 

This winter edition will also feature in town events, such as Gaia Caramazza’s “Ritmo” exhibition. 
Hosted in the Marchetti Art Gallery, the exhibition presents unique jewellery with a conceptual 
style, accompanied by a fashion setting and live music. Other initiatives include: the performance 
“Le Cicatrici Preziose” (Precious Scars), taking place in the Plus Art Pulse gallery on 3 February; 
and the project promoted by International Couture & IFN Foundation, “A bridge between East and 
West”, which will take place at the Baglioni Hotel Regina on 4 February. The Cinecittà Studios will 
host the award ceremony for Roma Young Talent, a contest promoted by CNA Roma in 
collaboration with Altaroma and the Chamber of Commerce of Rome. 
 
“For this edition - concludes Adriano Franchi, Altaroma’s General Manager - we have gone the 
extra mile to overcome the obstacles posed by the resurgence of the pandemic. We have chosen not 
to shirk our responsibility of supporting all the young, innovative and sustainable brands and start-
ups that rely on the support of the institutions to ensure continuity in their path of growth.” 

All the information and details regarding the Rome Fashion Week (updated calendar and press 
releases) will be available on the Altaroma App and on the digital platform Altaroma Digital 
Runway. 

For more information: presspr@altaroma.it 


